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PROFILE 

Entrepreneur, growth marketer and product-minded business builder with experience founding and scaling businesses across 
pet care, digital marketing, electric mobility and QSR/F&B. Experienced in identifying market opportunities, building 
commercially focused strategies, developing brands and driving customer acquisition. Combines business ownership, 
marketing, technology-enabled execution and founder-level leadership to turn ideas into scalable businesses. 

 

PROFESSIONAL EXPERIENCE 

Benefood Corporation Pvt. Ltd.    Feb 2025 – Present 
Co-Founder & Head of Marketing 

 Co-founded and built Brazzer Momo, a QSR-led momo brand, from scratch with a differentiated, attention-first brand 
strategy. 

 Developed brazzermomos.com, a direct-ordering and delivery web app for consumers, using Claude to build a brand-
owned digital ordering channel and encourage orders outside third-party aggregators. 

 Built a highly viral brand identity that attracted a public shoutout from the original Brazzers brand and engagement from 
personalities associated with it. 

 Scaled social media reach into the millions through viral content, creator engagement, community-led marketing and 
performance campaigns. 

 Grew the business to approximately ₹12 lakh monthly revenue with ~15% EBITDA from a single outlet. 
 Developed the franchising model and helped establish the brand for scalable multi-outlet expansion. 
 Currently developing a new smash-burger brand, taking it from concept toward pre-revenue launch. 

KEY IMPACT: ~₹12L monthly revenue | ~15% EBITDA | Millions of social reach | Franchise model launched 

Okaya Electric Vehicle Pvt. Ltd.    Jun 2024 – Feb 2025 
Senior Marketing Executive 

 Led market analysis, audience research and competitive intelligence to inform performance and brand campaigns. 
 Planned and managed campaigns across Google Ads, Facebook Ads and LinkedIn Ads, including A/B testing and landing-

page optimization. 
 Conducted keyword research and campaign optimization for GSN/GDN and performance-led acquisition. 
 Worked across Search, Display, Mobile, YouTube, Shopping, Analytics and PPC advertising environments. 
 Managed budgets across performance marketing channels and optimized campaigns toward higher-intent leads. 
 Contributed to the launch of a new electric motorcycle through ATL, BTL and digital planning, including awareness and 

teaser campaigns. 
 Supported the rebranding transition from Okaya EV to OPG Mobility by developing digital funnels and brand communication 

strategies. 
KEY IMPACT: Multi-platform performance marketing | EV launch | Brand transformation / rebranding 

Oddeves Global Pvt. Ltd.    Mar 2023 – May 2024 
Founder & CEO 

 Founded and scaled a digital marketing agency serving established brands across performance marketing, e-commerce 
and brand development. 

 Built a recurring retainer business generating approximately ₹5–6 lakh in monthly retainers. 
 Worked with brands including Cantabil, Okaya, Microtek, Eve's Beauty and other businesses across multiple categories. 
 Developed end-to-end digital strategies aligned with client business objectives, including market research, competitor 

analysis and channel planning. 
 Managed multi-channel campaigns across Meta, Google, SEO/SEM, email and social media. 
 Built and optimized an e-commerce website for Eve's Beauty and supported online sales through Meta and Google 

campaigns. 



 Delivered performance marketing for Cantabil with ROAS of 6–7 and approximately 90–100 average daily orders within one 
month. 

 Delivered performance marketing and brand development for Map India with ROAS of 8–9 and approximately 700–800 
weekly webinar registrations. 

KEY IMPACT: ₹5–6L monthly retainers | ROAS 6–7 for Cantabil | ROAS 8–9 for Map India | Multi-brand agency 

PetScoob Technologies Pvt. Ltd.    Nov 2020 – Feb 2023 
Founder & CEO 

 Founded a pet-care startup during the first year of college and led the business across product, marketing, sales, operations 
and growth. 

 Built the company to approximately ₹8–10 lakh monthly revenue with around ₹70–80K monthly EBITDA. 
 Used business cash flow to help fund personal education while continuing to grow the company. 
 Won multiple college-level startup competitions through pitching, business strategy and execution. 
 Recognized with the 'Best Start in Petcare of the Year' award by Pet Fed. 

KEY IMPACT: ₹8–10L monthly revenue | ~₹70–80K monthly EBITDA | College startup competition wins | Pet Fed recognition 

 

SELECTED LEADERSHIP & BUSINESS IMPACT 

EV / MOBILITY PET CARE DIGITAL AGENCY QSR / F&B 
EV launch & rebrand 
Multi-platform campaigns 

₹8–10L monthly revenue 
~₹70–80K EBITDA 

₹5–6L monthly retainers 
Multi-brand portfolio 

₹12L monthly revenue 
~15% EBITDA 

EDUCATION 

Qualification Institution / Board Year Score 
B.A. Journalism & Mass 
Communication 

Indraprastha University 2021–2023 70% 

Class XII CBSE 2019–2020 83.25% 

CERTIFICATIONS 

 Meta Certified Digital Marketing Associate — Feb 2024 
 CSEET, The Institute of Company Secretaries of India — Nov 2022 

CORE SKILLS 

Entrepreneurship & Venture Building • Market Validation • Business Strategy & Planning • Growth & Performance Marketing • 
Brand Strategy & Positioning • Customer Acquisition • Meta Ads • Google Ads • LinkedIn Ads • Snapchat Ads • SEO / SEM • E-
commerce & Shopify • WordPress / Wix • WhatsApp & Email Marketing • Marketing Analytics • A/B Testing • Campaign Strategy 
• Content & Social Media • Canva • CapCut • Team Leadership 

ADDITIONAL ACHIEVEMENTS 

 Won multiple college-level startup competitions as founder of PetScoob. 
 Recognized by Pet Fed with the 'Best Start in Petcare of the Year' award. 
 Played in Haryana District U-19 tournament (2018–19 & 2019–20). 
 Appointed Sports Captain at Jesus Mary Joseph School in Class 10. 



 


